


MRC Excels in Sophisticated Research Design & Analysis
and Marketing Application

Traditional Market Meyers Strategic
Research Firms Research Center Partner

Category Expertise
f{ 5HOLHG RQ IRU VWUDWHILF UHVHDUFK DQG VWUDWHJILF PDUNHWLQJ
implications. Service Sectors
I &ROODERUDWH ZLWK YDULRXV HQG XVHUV VXFK DV FOLHQW EUDQG
WHDP DGYHUWLVLQJ DJHQFLHV 35 ILURV D @® ¢ RIQMX QYWXQUW ) F H
¥ Health care
¥ JUHTXHQW FRQVXOWLQJ DVVLIQPHQWYV iQBHAXEH GHVbdQDPIQAINZHWF
methodologies and being an outsourced MR department t BHVWDXUDQW )DVW )RRG
IRU )RUWXQH FRPSDQLHV f Retall
¥ Telecommunications

MRC Mission Statement f 3XEOLFDWLRQV

MRC provides the tools necessary for “mission critical”
measurement of the impact on customers experience
resulting from your marketing programs. f *RYHUQPHQW 2UJDQL]DWLRQV
¥ Industry Organizations

¥ 6RFLDO $JHQFLHV

1RQ 3URILW 6HFWRUYV

Our dedication to the right research design, measurement
process, sampling methodology and advanced analytic
JXDUDQWHHY DFFXUDWH DQG UHOLDEOH DModictHdédforscRU \RXU GHFLVLRQ
making.

¥ $SSDUHO )DVKLRQ JRRWZHDU
'"XUDEOHYV
Entertainment
+%% 3HUVRQDO 3URGXFW
3DFNDJH )RRGYV %HYHUDJHV

Our mission is to integrate data, models and analyses for the
development of effective strategic marketing plans for and by
our clients.
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Although Research Pioneers, We Have Evolved

$IJHQFLHVY DQG &RQVXOWDQWYV
OH\HUV 3'$ THFKQRORJ\

Dynamic programming
¥ you can better automatic skips, routing,piping,rotation

&RQVXOWLQJ )LUPV

Research Expertise
Nightly transmission

T better field management and oversight 7\SHV Rl 5HVHDUFK

Para data collected " $SWWLWXGH 8VDJH 6WXGLHV
t TXDOLW\ FRQWURO YDOLGDWLRQ ’ Concept Testing / Copy testing
" Market Segmentation
Barcode Scanning " 1HZ 3URGXFW 7HVWLQJ
t for accuracy  3RVLWLRQLQJ 6WXGLHYV

9LGHR WR HQKDQFH FRQVXPHU LQVLJKWYV
2Q0LQH IRU IROORZ XS RU VWDQG DORQH VWXGLHYV

5HVHDUFK OHWKRGYV

Te

I lephone
9LUWXDO 6KRSSLQJ VLPXODWH WKH LQ VWRdejh”HpéSHULHQFH
(\H 7UDFNLQJ YLVXDO DQG HPRWLRQDO WHRKQRORIHG +HOG ORELOH 'HYLFH
6PDUW 3KRQHV HQJDJLQJ FRQVXPHUV LQ D ZkRQk QHEHPEHSW &/7 7THVWLQJ

F 4AXDOLWDWLYH (WKQRJUDSK\ ,Q "H¢
JREXV *URXSV
F AXDQWLWDWLYH

Syndicated Research Services

Manufacturers of new products and promotions are

often faced with the issue of understanding

WKHLU 3VRXUFH RI EXVLQHVV" 6\QGL|
effective research alternative, designed to collect

large amounts of primary information on a shared

cost basis.

‘H RITHU SURSULHWDU\ 6\QGLFDWHG 51
provides a wealth of channel specific shopper insights

DW WKH IUDFWLRQ RI WKH FRVW RI D I
Convenience Store 6KRSSHU &ORVH 8S 6WXG\
FXUUHQWO\ DYDLODEOH /I DWHU WKLYV
wave five of the Dollar Store 6 KRSSHU &ORVH 8S ¢
as well as the inaugural wave of the Warehouse Club
6KRSSHU &ORVH 8S 6WXG\

2WKHU 6\QGLFDWHG 3URGXFWV

'UXJ 6WRUH 6KRSSHU &ORVH 8S
&URVV &KDQQHO 6KRSSHU &ORVH 8S

Z 3DWK Z(FSJBXUFKDVH 5HVHDUFK 6H!

1H
$ $GYHUWLVLQJ $JHQFLHV ODQDJHPHQW DQG ODUNHW

4AXDOLWDWLYH

OH\HUV QHZ 6KRSSHU ,PPHUVLRQ (WKQC
XWLOL]H RXU 6KRS D /RQJ 5HVHDUFK

fully understand the functional and emotional influences

that shape shoppers’ attitudes and behaviors throughout

the purchase cycle. These immersions start and end at

the respondent’s home and also include visits to retail

outlets.

AXDQWLWDWLYH

" 3ULFLQJ 3URGXFW &RQFHSW 2SWLPL]DWLRQ

Other Benefits ' &RPPHUFLDO 3ULQW $G 7HVWLQJ
t &DSWXUH VFUHHQLQJ GDWD ZLWKLQ WKH RDb®NDQHIVIRRRPHUBDWLVIDFWLRQ

f $ELOLW\ WR LQWHUYLHZ DQ\ZKHUH ' 7DVWH %9HYHUDJH

¥ Meyers has the ability to monitor and validate interviews * ,Q BWRUH 7HVWLQJ
as data collection is in progress

¥ 6HOI $GPLQLVWHUHG RU ,QWHUYLHZHU $GRLUQLVWHYKGCGs HVHDUEK

2WKHU 7THFKQRORJ\ ¥ 326 & ¥ 7TUDGH6PDUW &
¥ )LW 7THVWLQJ 1 Sensory Testing

SB8WLOL]LQJ OH\HUV QHZ ORELOH ,QWHU

IR\BOYW\DEOH WR FROOHFW TXDQWLWDWL
JUDJUDQFH 7HVWLQJ yKkRSSLQJ DFWLYLWLHV DQG FRPELQH

EHKDYLRUV GLUHFWO\ IURP VKRSSF
UHWDLOHU FRRSHUDWLRQ :H FDQ DO
the same individuals as they visit multiple outlets or across
multiple purchase occasions.

$ Virtual Shopping



